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Dear member,

Navigating the pandemic for all of us has been an unprecedented, once-in-a-lifetime
challenge. Empowering teams to collaborate and work remotely suddenly became
paramount. We truly missed frequent personal interactions with you but used this time
as an opportunity to reinvent our future.

For more than 50 years CIB has been facilitating market research studies and networ-
king opportunities dedicated to sales & marketing professionals in the pharmaceutical
industry.

We are happy to announce that we will expand our activities to the full life sciences
industry and its stakeholders, creating a unigue non-existing network for pharmaceu-
tical, OTC and medical devices companies with new projects and innovative ideas. In
order to live up to its name CIB will become CIBH: Community of Intersectoral Belgian
Healthcare.

The power of a strong life sciences network that professionals like you build with peers
is invaluable in allowing:

« to learn from one another

» to share knowledge

» to develop your business

« to inspire stakeholders through exclusive live events

We are grateful for your loyalty through all this years and wish you a healthy and suc-
cessful symposium. We hope to see you at our upcoming events and have rewarding
moments to share with each other!

Roland De Schryver
CIBH President
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CEO
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Secretary Jior
secretary@cibh.be
011 68 21 02



Planning of 2022

17-02-22 \Webinar

21-04-22 Fosbury & Sons
Brussels

02-06-22 La Ferme du Grand marcha
Pont-a-Celles

15-09-22 Fosbury & Sons
Brussels

27-10-22 La Ferme du Grand marcha
Pont-a-Celles

15-12-22 |e Chalet Robinson
Brussels

Online Event: présentation

Lieven Annemans
Professor in gezondheidseconomie, Ghent University

Dominique Winand
Ingenieur Chimiste

The evolution of marketing tools in and out the pharma
sector

Bruno Liesse
Managing Director Polaris

Pierre Collard
Co Founder Seek & Care

What's the future of the Belgian pharmacy?

Bruno Liesse
Managing Director Polaris

Romain Courio
Business Developper - Pharmacy Cap 3000

Paul Moreau
CEO - Redpharma

Eddy Gilissen
Senior Director Supplier Alliances of IQVIA

The future of the medical sales representative and their
coaching

Anne-Francgoise Peigneux
Formatrice et coach, spécialisé en ressources humaines et gestion
d'équipes

Bruno M. Wattenbergh
Chairman du EY Belgium Innovation Board - Professeur de stratégie &

d'Entrepreneurship chez Solvay Business school

Patient centric approach through customer journey

Jean-Charles FIGONI
CEO - IDKLIC

Prof. Claude Boffa
Professeur Honoraire de I'Université, Sales and Distribution Management,
Solvay Brussels School

X-mas Drink - Politic and economic review of 2022

Georges-Louis Bouchez
Président du MR

Brieuc Van Damme
CEO KBF






Approach

Let's start with the methodology

I} Approach

* Local quantitative survey via AQ Rate
e April-May 2022
e N = 1000 individuals, 21-70 y.o. (online)



Insights

The learnings

TOP 3

e Their own health and of their relatives first
 Tensions in the society
e Finance & business come later

8 Main Worryings Base : total

N=1000

My own el and e e o my 5000 894
Tensions in the society 49% 87% 13%
Violence (out of terrorism) 46% 85% 15% a
My income & buying power 38% 85% 15%
Climate changes & pollution 43% 84% 16% 6%
The situz;t:glr.] gcf) rtT:1Ft)aa<?l<i:g;1omics & 53% 76% | 24% 5%,

Politics & the coms of the Belgian

Govt 44% 70% . 30% 5%
Techs, Al and automation 49% 68% 32%
Social Media/ trust in their content 4% 67% | 33% 7%
Quality of media content (out of SM) 23% 44% 67% | 33% 6%
Stability of my job/my business 29% 53% 47% 2%

mReally worries me = Worries me a bit = Doesn't really worry me mDoesn't worry me atall TOTAL WORRIES TOTAL DOESN'T WORRY



® Preventive Care

To'better mahage our well-being.as a priority

lahel

15t Priority

Better manage my well-being
via preventive care

Buy and/or consume less
Better select the products we
buy (origin & production)

One should better care about
the way they inform thselves

Realize less purchases via

international e-commerce...

Call for anticipative elections

Better select the food

products we consume...

To move less

Better select the brands we
use upon the companies...

TOP 3

Better manage my well-being via
preventive care

Better select the products we buy
(origin & production)

One should better care about the
way they inform thselves
Buy and/or consume less
Realize less purchases via
international e-commerce platforms
Better select the food products we
consume (components)

To move less

Better select the brands we use
upon the companies behind

Priorities : decision to take

9%

8%

6%

5%

36%
34%
33%
24%
21%

Call for anticipative elections 16%
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Price increase

91%

say that medical services

& medicines are more expensive

. Attitudes towards health topics

Medical services and medecines are more expensive

Our modern life generates aggravated troubles

Medical services and medecines have become a business

We generally consume too many medecines

The professionals of the medical services are not correctly paid
Certain medecines can generate important troubles

There are more and more long term illed persons around us
Aging population increases the proportion of certain illness
Labos are targeting revenues more than the well being of the patient
The food quality is decreasing/ we don't feed ourselves properly
Medical and hospital services are unsufficient

Medecines are not efficient enough

= Fully agrees Agrees Disagrees partly

3

32%

m Fully disagrees

46
45

Base : total
N=1000

44% 01% | 9% ]

56%
44%
55%
4%
56%
53%
52%
46%
47%

37% 56%  45%

42% 58%

DTOTAL AGREE

90% | 1%

88% [12% 1]

86% | 14%

86% | 14%
81% | 19%
81% | 19%
80% | 20%
79%  21%
78% | 22%

o
2

©
B

TOTAL DISAGREE



The GP

... remains the principal source
about health topics

I Information sources
about health topics

Base : total
N=1000

The doctor (GP) 82%

Pharmacist 58%

Relatives

Publications of the mutualities 28%
Health scientists 27%
Web sites and forum focused on health 22%
Public & Govt services dedicated on health 20%
Books & specialised issues 17%
Media content (out of advertising) 16%

Associations & non profit linked with health 9%

Labos 6%
Advertising about medications 4%

Social Media (related groups or persons) 4%



v
92%

consider their doctor andpharmacist as main source in
case of disease or when inra medication searc

Information sources in case of disease

in the search for a medication

Base : total
N=1000

My doctor ] 86%
My pharmacist | 71%
Total Doctor and/or pharmacist |
Own search on the internet | 23%
Specialized web sites or not | 14%
Content in the media (out of the internet) | 6%
What we can read in the Social Media | 3%
TOTAL INTERNET (search, SM, sites) |
What people can say around me (out the SM) | 15%
Brochures and printed documentation | 10%
Advertising in the media (out of the internet) | 4%
Direct marketing (post boxes) _, 2%

Advertising in the internet |1 3%

ToTALADS [ 7%




Medication & prevention
A more significant difference for the pharmacist
as information source

[N Information sources: comparison
prevention - medication

Base : total
N=1000
0,
My doctor 86%
82%
719
My pharmacist %
58%
0,
Conduct own searches on the internet 2S5
22%
0,
Media content (out of the internet) S
16%
. . . 3%
What you can read in the Social Media
4%
159
What people can say around me i
30%
49
Advertising (out of the internet) 41;
0

Cure  Prevention



v

PharmacistPrior advisory role

For the medication they use

Perception of the role
of the pharmacist

They have a prior advisory role for the medication | use

They push excessively comfort/ cosmetic products with no link with health

They are not neutral with regards their prescriptions/ they are influenced by
labos

Medications are often out of stock in pharmacies

The communication between doctors and pharmacists is not right

Hours and days of opening are not adequate

The amount of pharmacies is too big in Belgium

It is difficult to get a qualitative advice from a pharmacist

The role of pharmacists is not role/ we could do without them

Fully agree Rather agree Rather disagree

Base : total
N=1000
55% 86% 15% 4
43% 58% 42%
36%  44% 56%
31% 40% 60%
3% 38%  62%
30% 37% 63%
2% 31%  69%
23% 27% | 73%
A
m Fully disagree TOTAL AGREE TOTAL DISAGREE



¥ Perception of the doctors’ key role

Base : total
N=1000

Doctors are still the most reliable source for managing my health (care)

34% n%
57% 15% 111

1% 79% | 21% ) R

Powerful’lheavy medications must remain under prescription and not openly
accessible

p—

Generalist practicians should be more open to mental health and psy factors
Doctors seem to be less accessible than in the past

| think doctors don't get the recognition they deserve

76% | 24% 1 A
30% P 6%
30% 5%

Generalist practicians should be more open to soft & alternative medications
(homeo, medicinal plants, oragnic medication..)

Doctors are influenced by pharma labos in the context of their prescriptions

= Fully agree Rather agree = Rather disagree = Fully disagree TOTAL AGREE TOTAL DISAGREE
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Purchase of drugs

With a split between OTC (without prescription)
and ethical (with prescription)

Interest for purchasing drugs
out of pharmacies

Base : total
N=1000

FOR OTC [ WITHOUT PRESCRIPTION

In parapharmacies only 61% 39%
In every point of sales (out of the
internet) 52% 49%
Via internet and delivered at any places 55% 45%
,‘0’(_3\ FOR ETHICAI.I UNDER PRESCRIPTION
)
1927
In parapharmacies only 65% 36%
In every point of sales (out of the - o
internet) 24% 76%
Via internet and delivered at any places 27% 73%
o
o 6P =Yes = No
FOR OTC / WITHOUT PRESCRIPTION PROFILE FOR ETHICAL/ UNDER PRESCRIPTION
Total 79,9% Total 67,6%
FR 78,2% [0 FR  51,4%
DU 81,4% DU 81,8%
Men 78,3% [ Men 68,0%
Women 81,5% Women 67,2%
21-29 78,8% [ 21-29 63,7%
30-44 83,9% 30-44 71,6%
45-59 78,6% [ 45-59 65,1%
60-70 79,0% [0 60-70 68,6%
SG1-4 80,3% SG 14 65,6%

SG5-8 79,1% [ SG5-8 71,6%



|ahal

Yes via internet,

for drugs without
prescription

Yes via internet,
for drugs UNDER
prescription

Yes via internet,
one of the two

Yes via internet,
for BOTH

Against

Yes via internet,
for drugs without
prescription

Yes via internet,
for drugs
UNDER
prescription

Yes via internet,
one of the two

Yes via internet,
for BOTH

Against

Interest for purchasing drugs

out of pharmacies

PURCHASE [ PRESCRIBED ONLINE

25%

43%

1

57%

|

Total

FR

NL

Men

Women

21-29

30-44

45-59

60-70

SG 1-4

SG 5-8

49,7% |

52,5% )

44,8%

a98%

PURCHASE [ PRESCRIBED ONLINE

55%

57%

Total
FR

DU

Women

21-29

30-44

45-59

60-70

SG 1-4

SG 5-8

Base : total
N=1000

55,1%
55,1%

55,1%

60,4%

60,8%

61,4%

58,7%

45,0%

27,0%
26,5%
27,5%
27,0%
27,1%
28,1%
23,0%
164%
26,6%
27,7%



Conclusions

The final say & questions?




Conclusions

+ Changing environment offer vs demand

e But: role of the GP & pharmacist remains prior

« And: neutrality is questioned, so is trust

+ Information is key

* Raising openess for distant presciption & ordering
e Raising trend for getting & purchasing anywhere

» Ethical medications also concerned

e Industrial paradigm shift to plan (no choice)

THANK YOU
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List of administrators

Roland De Schryver
President
rolond.deschryver@cipbh.be
0497123790

Damien Thysebaert
Secretary
damien.thysebaert@biolife.be
0499 37 96 33

Stefan Brosens
Vice President
s.brosens@vanheekmedical.be
04701167 65

Julie Bekaert
Treasurer
julie.bekaert@takeda.com
047650 86 88

Paul De Souter
Administrator
desouterpaul@skynet.be
0475 82 14 99
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